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successful marketing career

Yvonne Dixon-Todd.

1 |Customer experience analytics : how 2023 | Akin Arikan ; foreword |Routledge 0095511 |HF5415.335 A75
customers can better guide your web and by Thomas H. 2023
app design decisions Davenport
2 | Unlocking small business ideas : an 2023. |John W. English Routledge, Taylor & 0095512 |HD62.7 E64 2023
australian guide Francis Group
3 |Partners in life and work : finding 2023. |Flma Levy and Dov Routledge, Taylor & 0095513 |HB615 LL48 2023
success through a partner business Levy. Francis Group
4 | Australian foreign policy : relationships, 2023. |Michael O'Keefe, [La |Bloomsbury Academic | 0095514 |JZ1990 O54 2023
1ssues, and strategic culture Trobe University,
Australia].
5 |Crisis management, destination recovery| 2023. |edited by James Routledge, Taylor & 0095515 |G155.A1 C75 2023
and sustainability : tourism at a Kennell, Priyakrushna |Francis Group
crossroads Mohanty, Anukrati
Sharma and Azizul
6 |Managing luxury brands : a complete 2023 |edited by Eleonora  |Kogan Page 0095516 |HD9999.L852 M37
guide to contemporary luxury brand Cattaneo 2023
7 |COVID-19 and informal workers in 2024  |edited by Redento B. | Taylor & Francis 0095517 |IRA644.C67 C68 2024
Asian cities : impact, response, and Recio [and seven
implications for urban recovery others].
8 |Communication and organizational 2024. |edited by Bobbi J. Van|Routledge, Taylor & 0095518 |HD30.3 C66 2024
changemaking for diversity, equity, and Gilder, Jasmine T. Francis Group
inclusion : a case studies approach Austin, and Jaqueline
S. Bruscella.
9 | Marketing plans : profitable strategies in| 2024. |Malcolm McDonald, |Wiley 0095519 |HF5415.13 M255
the dlglt&' age Hugh Wilson, Dave 2024
Chaffey.
10 |Marketing skills in practice : developing a | 2024. |Linda Barkas and Routledge 0095520 |HF5415.35 B37 2024
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11 |Social and sustainability marketing : a 2022. |edited by Jishnu Routledge 0095521 |HF5415 S64 2022
casebook for reaching your socially Bhattacharyya, Manoj
responsible consumers through Kumar Dash, Chandana
marketing science R. Hewege, M.S.
Balaji, Weng Marc
12 |Future of Tourism Marketing ©2021 |edited By Seongseop |Routledge 0095522 |G155.A1 F87 2021
(Sam) Kim, Dan
13 |Current Issues in Asian Tourism. [2023] ; |edited by C. Michael  |Routledge 0095523 |G155.A74 C87 2023
Volume Il / © 2021 |Hall, Chris Cooper
14 |The Routledge companion to international | [2023] ; |edited by Marco A.  |Routledge 0095524 |TX911.3.M27 R68
hospitality management © 2021 |Gardini, Michael C. 2023
Ottenbacher, and
Markus Schuckert.
15 |Place event marketing in the Asia [2023] ; |edited by Waldemar Routledge 0095525 |G155.P16 P53 2023
Pacific Region : branding and promotion| © 2021 |Cudny.
16 |How to succeed with people : remarkably | 2024 |Paul McGee Capstone 0095526 |BF637.C45 M35 2024
easy ways to engage, influence and
motivate almost anyone
17 |International human resource ©2023. |[edited by] B. Sebastian |[SAGE Publications Ltd | 0095527 'HF5549.5.E45 1577
management Reiche, Helene Tenzer 2023
& Anne-Wil Harzing.
18 |Proposal writing for business research 2023. |Peter Samuels. Routledge, Taylor & 0095528 |HF5718.5 S36 2023
projects Francis Group
19 |The burnout challenge : managing €2022 |Christina Maslach and |Harvard University 0095529 |BF481 M37 2022
people's relationships with their jobs Michael P. Leiter Press
20 |Digital customer success : why the next | © 2024. |Nick Mehta, Kellie  |Wiley 0095530 |HD45 M44 2024

frontier of CS 1s digital and how you can
leverage it to drive durable growth

Capote.
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21 |Marketing 6.0 : the future is immersive | © 2024. |Philip Kotler, Wiley 0095531 |HF5415 K686 2024
Hermawan Kartajaya,
Iwan Setiawan.
22 |The happiness index : why today's c2024. |Matt Phelan. John Wiley & Sons, 0095532 |HF5549.5.J63 P44
employee emotions equal tomorrow's Inc. 2024
business success
23 | The new rules of marketing & PR : how | ¢2022. David Meerman Scott. |John Wiley & Sons, 0095533 |HF5415.1265 S36
to use content marketing, podcasting, Inc. 2022
social media, Al, live video, and
newsjacking to reach buyers directly
24 | The dynamics of business behavior : an c2024. |Beirem Ben Barrah [ Wiley 0095534 'HD58.8 B463 2024
evidence-based approach to managing and Philip Jordanov.
organizational change
25 |Talent management : a research 2021 | Anthony McDonnell, |Routledge 0095535 |HF5549 M33 2021
overview Sharna Wiblen.
26 |Voice marketing : harnessing the power of | €2024. |Laurence Minsky, Rowman & Littlefield | 0095536 |HF5827.95 M56 2024
conversational Al to drive customer Susan Westwater, Scot
engagement Westwater, and
Colleen Fahey ;
forword by Philip
27 |Coach yourself! : increase awareness, 2024 | Antonia Bowring. Wiley 0096440 |HF5549.5.C53 B689
change behavior, and thrive 2024
28 |Soft skills for the professional services c2022. |Andreas Creutzmann ; |John Wiley & Sons, 0096441 |HD8038 C74 2022
industry : principles, tasks, and tools for translated by Anja Inc.
Success Blocksdorf-Cheatham
29 |GRE prep 2017. |[edited by] Amanda  |Corey Michael Blake 0096670 LB2367.4 G747 2017
Ronan.
30 |Love, hope, & leadership : a special 2024. |Gary Burnison Wiley 0096718 |HD57.7 B87 2024

3/37



113 EEHE A B FE

31 M 38 BRI RSl EeE | 2024.04. | 278 & 2 i g BEEAK T L (314855 |494.2 8353/10
(Andrew McAfee)% ;
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= Essentials of marketing management :
principles and practice
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How to write differently : a quest for 2022 |edited by Monika Edward Elgar 0094300 |P301.5.A27 H69 2022
meaningful academic writing Kostera. Publishing
How to design, implement, and analyse a | [2023] |Anthony Arundel, Edward Elgar 0094301 |HB137 A78 2023
survey Professorial Fellow,  |Publishing

UNU-MERIT,

Maastricht University,

the Netherlands.
Integrated marketing communication : 2022 |Jerome M. Juska. Routledge 0094302 |HF6146.158 J87 2022
advertising and promotion in a digital
International business strategy and cross- 2022 |Nicole Franziska Edward Elgar 0094305 |HD62.4 R536 2022
cultural management : an applied approach Richter, Jesper Publishing

Strandskov, Sven
Global talent management during times 2023 |edited by Francine Emeral Publishing 0094612 |HF5549.5.E45 G56
of uncertainty Schlosser and Deborah |Limited 2023

M. McPhee.
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1 |Internal marketing : theories, 2021. |David M. Brown. Routledge 0091272 |HF5415.13 B76 2021
perspectives and stakeholders
2 | Cross-cultural challenges in international 2021 |edited by Bruno Routledge 0091344 |HD62.4 C756 2021
management Amann and Jacques
3 | Consumer behavior and culture €2021. |Joao Heitor De Avila |Society Publishing 0091345 |HF5415.32 S26 2021
Santos.
4 | Analyzing organization cultures 2021. |Bruce Fortado. Routledge 0091346 |HD58.7 F67 2021
5 |A research agenda for employee 2021. |edited by John P. Edward Elgar 0091987 |HF5549.5.M63 R46
engagement in a changing world of work Meyer, Benjamin 2021
6 | Storytelling and market research : a 2022. |C. Frederic John. Routledge 0091988 |HF5415.2 J56 2022
practical user guide
7 |Statistical methods 2022. |Donna L. Mohr, Academic Press 0091989 |QA276.12 M64 2022
William J. Wilson,
Rudolf J. Freund.
8 |Managing and organizations : an 2022 |Stewart R. Clegg, SAGE 0091990 |HD31 C64 2022
introduction to theory and practice Tyrone S. Pitsis,
Matthew Mount.
9 |Convergence of blockchain technology 2022 |edited by D. Sumathi, |CRC Press 0091991 |HF5548.2 C63 2022
and E-business : concepts, applications, T. Poongodi,
and case studies Balamurugan
Balusamy, Bansal
Himani, and Firoz Khan
10 |Cases on digital strategies and c2022. |José Duarte Santos,  |IGI Global 0091992 |HD30.28 C41 2022
management 1ssues in modern [editor]
11 |Adoption and implementation of Al in €2022. |Surabhi Singh IGI Global 0091993 |HF5415.5 S56 2022
customer relationship management
12 |Absolute essentials of marketing research | 2022.  |Bonita M. Kolb. Routledge 0091994 |HF5415.2 K588 2022
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13 |A very short, fairly interesting and 2022  |Chris Grey. SAGE 0091995 |HD58.7 G74 2022
reasonably cheap book about studying
14 | A manager's guide for better decision- 2022. |Abu S.M. Masud. CRC Press, Taylor & 0091996 |HD30.23 M37 2022
making : easy to apply tools and Francis Group
15 |Introduction to international political 2019. |David N. Balaam Routledge 0091997 |HF1359 B33 2019
economy (University of Puget
Sound & University of
Washington), Bradford
Dillman (University of
Puget Sound).
16 |Communication between cultures 2017. |Larry A. Samovar, Cengage Learning 0091998 |P94.6 S26 2017
Richard E. Porter,
Edwin R. McDaniel,
Carolyn S. Roy.
17 |Peter F. Drucker on management [2020]. |Peter F. Drucker. Harvard Business 0091999 HD31.2 D78 2020
essentials Review Press
18 |HBR's 10 Must Reads on Career © 2021 Harvard Business 0092000 |HF5381 H37 2021

Resilience.

Review Press
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1 |Successful event management : a €2019 |Anton Shone and Bryn |Cengage Learning 0089812 |GT3405 S56 2019
practical handbook Parry
2 |Nlustrated dictionary of management : c2021. |[ 3G E-learning LLC, |3G E-learning LLC 0090910 'HD30.15 145 2021
terms.definitions.examples USA].
3 |Impact of ICTs on event management 2021 |Kemal Birdir, Sevda IGI Global, Business 0090911 |GT3405 156 2021
and marketing Birdir Science Reference
4 |Examining the career development 2021. |Jared Keengwe and  |IGI Global 0090912 |HD6300 E93 2021
practices and experiences of immigrants Kenneth Kungu,
5 |Handbook of research on innate 2021 |Matthew Waritay Guah, |IGI Global, Business 0090913 |HD57.7 1555 2021
leadership characteristics and editor. Science Reference
examinations of successful first-time
6 |Hands-on python deep learning for the 2020. |Anubhav Singh, Sayak Packt Publishing 0090914 QAT6.73.P98 S56
web : integrating neural network Paul. 2020
architectures to build smart web apps with
flask, django, and tensorflow
7 |Handbook of research on human capital | 2021. |Vania Goncalves Costa, |IGI Global 0090915 |TX911.3.P4 C67 2021
and people management in the tourism Andreia Antunes
industry Moura, Maria do
8 |Marketing research 2019. |Carl McDaniel, Jr., Wiley 0090916 |HF5415.2 M3825
Roger Gates. 2019
9 |Gateways to cross-cultural exchanges 2020 |Ching-Yi Tien, Paul C. 0090917 |PE2751 T56 v.1
Talley
10 |Gateways to cross-cultural exchanges 2020 |Ching-Yi Tien, Paul 0090918 |PE2751T56 v.1
C. Talley
11 |MICE english : meetings, incentive 2021. | Fang,Po-Ting Grace 0090919 |PE1128 F36 2021
travel, conventions, and exhibitions
12 |Fundamentals of multinational finance 2021. |Michael H. Moffet Pearson/Addison- 0090920 HG4027.5 M64 2021
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13 |Media now : understanding media, 2018 |Joseph Straubhaar, Cengage Learning 0090921 |HE7775 S77 2018
culture, and technology Robert LaRose,

14 | Think for yourself : restoring common 2020 |Vikram Harvard Business 0091057 |B105.C457 M367
sense in an age of experts & artificial Mansharamani. Review Press 2020

15 |What is strategy? : an illustrated guide 2020 |Joan Magretta Harvard Business 0091058 |HD30.28 M34 2020
to Michael Porter Review Press

16 |Reinventing the organization : how 2019 |Arthur Yeung and Harvard Business 0091059 |HD30.28 Y48 2019
companies can deliver radically greater Dave Ulrich. Review Press
value 1n fast-changing markets

17 |Bring your brain to work : using 2019 | Art Markman. Harvard Business 0091060 |HF5381 M268 2019
cognitive science to get a job, do it well, Review Press
and advance your career

18 |Computer vision using deep learning : 2021. |Vaibhav Verdhan. Apress 0091061 |TA1634 V47 2021
neural network architectures with Python
and Keras

19 |Peter F. Drucker on business and society | 2020 |Peter F. Drucker. Harvard Business 0091062 |JA76 D76 2020

Review Press

20 | The psychology of stupidity 2020. |Jean-Francois Penguin Books 0091063 |BF431 P86 2020

21 Microsoft Office 365 & Excel 2019 : 2020 |Steven M. Freund, Joy |Cengage 0091064 |HF5548.4.M525 F74
comprehensive L. Starks. 2020

22 | EAREEER 5 2021.07 | 752 TUIRHERRCAR AT |C303737 |579 854
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1 |Cases in critical cross-cultural 2020 |Mahadevan, Jasmin,/Prit Routledge, Taylor & Fra| 0087694 HDG62.4/C37/2020
management : an intersectional approach

2 |Cross-cultural management : with insights | 2020 |Ngyuen-Phuong-Mai, NRoutledge Taylor & Frar 0088059 'HF5549.5.M5/N58/20
from brain Science 20

3 |International entrepreneurship 2020 |Santos, Joao Heitor De 4Society Publishing 0087695 |HB615/S26/2020

4 Localizing global marketing strategies : 2020 |Harvey, Janell NaKia |Business Science Refere; 0087696 |HF5415/H24/2020
emerging research and opportunities

5 |Organization behaviour in contemporary | 2020 |Jain, Surbhi. Society Publishing 0087697 |HD58.7/J35/2020
world

6 | Social entrepreneurship 2020 3G E-learning LLC. 3G E-learning 0087698 |HD60/S635/2020

7 |Strategic social marketing : for 2020 |French, Jeff,/Gordon, RdSAGE Publications Ltd | 0087699 |HF5414/F74/2020
behaviour and social change

8 |Service operations management 2020 |Pardillo, Jonah C. Society Publishing 0088516 |HD9981.5/P37/2020

9 |International business management 2020 |3G E-learning LLC. 3G E-learning LLC 0088517 |HD62.4/1584/2020

10 |The production of managerial knowledge 2019 | Zilber, Tammar B./Am Emerald Publishing Limi 0088518 | TS155/P76/2019
and organizational theory : new
approaches to writing, producing and

11 |The emergence of the fourth industrial 2019 |Johannessen, Jon-Arild. |Emerald Publishing Limi 0088519 HC79.T4/J64/2019
revolution : an historical introduction to
knowledge management and the
innovation economy

12 |Understanding globalization through the 2019 |Bergstrand, Jeffrey H. [World Scientific 0088781 |HF1008/U53/2019
lens of gravity

13 |The customer catalyst : how to drive 2020 |Adlard, Chris./Bausor, [ 'Wiley 0088520 |HF5415.55/A35/2020
sustainable business growth in the
customer economy
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innovation through design

14 |Strategic responsiveness and adaptive 2019 |Andersen, Torben JuulEmerald Publishing 0088521 |HD30.28/E97/2019
organizations : new research frontiers in
international strategic management

15 |Strategic marketing for social 2019 |Chiweshe, Nigel./Chiwe|IGI Global, Disseminato; 0088522 |HF5414/S775/2019
enterprises in developing nations

16 |Managing complexity and creating 2019 |Sarantou, Melanie./Mi€Routledge, Taylor & Frar, 0088782 |HD69.P75/S27/2019
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leadership for the 21st century

1 |Global strategic management 2018 |Lasserre, Philippe Palgrave 0086664 |HD62.4/L.37/2018

2 |International business 2018 |Buckley, Peter J.,/Cros{Oxford University Press | 0086665 |HD2755.5/158/2018

3 |Doing business in Europe : economic 2018 |Dima, Alina Mihaela. |Springer 0086666 |HD3616.E853/D65/20
integration processes, policies, and the 18
business environment

4 'Multinationals and transfer pricing 2017 |Rugman, Alan M.,/Ede Routledge 0086667 |HD62.45/M85/2017

5 |Talent management in global 2018 |Latukha, Marina Palgrave Macmillan 0086668 |HF5549/T35/2018
organizations : a cross-country

6 |Determinants of FDI in central and eastern| 2018 | Makhavikova, Hanna |Springer International Py 0086669 |HG5430.7.A3/M35/2
Europe : the effects of integration into the 018
European Union

7 |Intercultural business negotiations : 2019 |Usunier, Jean-Claude |Routledge 0086670 |HD58.6/U78/2019
deal-making or relationship building?

8 | The digitization of business in China : 2018 |Chen, Pi-Chi,/Kim, Yo Palgrave Macmillan 0086671 |HF3834/D54/2018
exploring the transformation from
manufacturing to a digital service hub

9 |Intercultural service encounters : cross- 2018 |Sharma, Piyush Palgrave Macmillan 0086672
cultural interactionsand service guality

10 |Achieving organizational excellence : a 2018 |Lasrado, Flevy Springer 0086673 |HD58.8/L.37/2018
quality management program for culturally
diverse organizations

11 |International entrepreneurship : the 2018 |Reuber, A. Rebecca  |Palgrave Macmillan 0086674 |HD2755.5/1584/2018
pursuit of opportunities across national

12 |Internet marketing 2018 |Lloyd, Elizabeth Willford Press 0086675 |HF5415.1265/158/201

13 |Transnational management : text and 2018 |Bartlett, Christopher A.,jCambridge University Prf 0086676 |HD62.4/B365/2018
cases in cross-border management

14 'Managing cultural differences : global 2018 |Abramson, Neil R.,/McRoutledge 0086677 'HD62.4/A27/2018
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Contemporary issues in international 2018 |Castellani, Davide,/Naru Palgrave Macmillan 0084896 |HD62.4/C66/2018
business : institutions, strategy and

2 |Globalization and the transformation of 2018 |Bozyk, Pawel Routledge 0084897 |HF1359/B69/2018
foreign economic policy

3 |Social media marketing all-in-one 2017 Zimmerman, Jan,/Ng, D(John Wiley & Sons, Inc.| 0084898 HF5415.1265/756/20

4 |Digital channels and social media 2017 |Mosca, Fabrizio Routledge, Taylor & Fraj 0084899 |HF5415.1265/M68/20
management in luxury markets 17

5 |Strategic human resource management : | 2017 |Rees, Gary,/Smith, Paul [SAGE Publications Ltd | 0084900 |HF5549/S87/2017
an international perspective

6 |Mastering business letter writing skills : a | 2016 |Yaw Oppong, Nana  |Nova Publishers 0084901 |HF5718.3/M37/2016
practical approach

7 |Expand, grow, thrive : 5 proven stepsto | 2018 |Canalichio, Pete Emerald Publishing Limi 0084902 |HF5415/C36/2018
turn good brands into global brands
through the LASSO method

8 |Marketing research : a concise 2018 |Kolb, Bonita M. SAGE 0084903 |HF5415.2/K59/2018

9 |Cultural adaptation in the workplace 2017 |John, Martha Tyler./Rob Routledge 0084904 |HF5549.5.M5/J64/20

10 |Managing in developing countries 2018 | Punnett, Betty Jane  Routledge 0084905 |HD70.D44/P76/2018

11 |Global marketing management system 2017 |Janavaras, Basil J.,/Georl World Scientific 0084906 |HF1416/J363/2017

12 |Navigating global business : a cultural 2017 |Ronen, Simcha,/ShenkiCambridge University Pt 0084907 |HD62.4/R663/2017
compass

13 |The strategic storyteller : content 2017 |Jutkowitz, Alexander |Wiley 0084908 |HF5415/J87/2017
marketing in the age of the educated

14 |Compounds and compounding 2017 |Bauer, Laurie Cambridge University Prl 0085798 |PE1175/B28/2017

15 |Context counts : papers on language, 2017 |Lakoff, Robin Tolmach,Oxford University Press | 0085799 |P120.S48/L.34/2017
gender, and power

16 |Corpora and lexis 2018 |Hoffmann, Sebastian,/S Brill 0085800 |[PE1074.5/15/2018

17 |State estimation for robotics : a matrix 2017 |Barfoot, Timothy D.  |Cambridge University Prf 0085818 | TJ211.35/B37/2017

Lie group approach
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18 |Thinking, fast and slow 2013 |Kahneman, Daniel Farrar, Straus and Girouj 0085101 |SSC/BF441/K34/2013




Integral logistics management : 2016 | Schonsleben, Paul. CRC Press, Taylor & Frg 0081748 |HD38.5/S36
operations and supply chain
management within and across

2 | Introduction to global logistics : delivering | 2017 |Manners-Bell, John  Kogan Page 0081749 |HF5415.6/M36
the goods

3 | Management across cultures : 2016 |Steers, Richard M./Nard|Cambridge University Pr 0081750 HD62.4/S74
developing global competencies

4 |Managing international business in China | 2016 |Tian, Xiaowen Cambridge University Prf 0081751 |HD62.4/T53

5 |Logistics : principles and practice 2006 | Visser, H. M./Goor, A. FWolters-Noordhoff Gron 0081752 |TS155/V57

6 |Managing cultural diversity in small and 2017 |Kuhlmann, Torsten M.,Springer Gabler 0082055 |HF5549.5.M5/K84
medium-sized organizations : a guideline
for practitioners

7 | Global economic issues and policies 2014 |Daniels, Joseph P.,/Vanl Routledge 0082056 |HB171.5/D36

8 |Global leadership practices : a cross- 2014 | Gehrke, Bettina./Claes, Palgrave Macmillan 0082057 |HD62.4/G66
cultural management perspective

9 |The administrative professional : 2017 |Rankin, Dianne S.,/ShunCengage Learning 0082058 |LC/HF5547.5/L36
technology & procedures

10 |Demand-driven inventory optimization and| 2016 |Davis, Robert A. Wiley 0082059 |HD38.5/D38
replenishment : creating a more efficient
supply chain

11 |Corporate governance : history, 2015 |Malla, Praveen B. Routledge 0082060 |[HD2741/M35
evolution, and India story

12 |Managing diversity : toward a globally 2017 |Mor-Barak, Michalle E[SAGE Publications, Inc.| 0082061 |HF5549.5.M5/M67
inclusive workplace

13 |Organizational behavior : managing 2016 |Griffin, Ricky W.,/Philli|Cengage Learning 0082062 |HD58.7/M664
people and organizations

14 |Global perspectives in cross-cultural and 2016 |Manrai, Lalita A./ManrRoutledge 0082063 |HF5415.32/G55

cross-national consumer research
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Strategic alliances : leveraging 2016 |Link, Albert N.,/Antonel Routledge 0082064 |HD69.S8/S77
economic growth and development

16 |Business networks in East Asian 2017 |Nolan, Jane,/Rowley, CChandos Publishing is arl 0082065 |HD69.S8/B87
capitalisms : enduring trends, emerging

17 |Strategic corporate social responsibility :| 2016 |Chandler, David,/Werth¢ SAGE 0082066 |HD60/W46
sustainable value creation

18 |Small business management : launching & | 2017 |Longenecker, Justin G./Cengage Learning 0082067 |HD62.7/L66
growing entrepreneurial ventures

19 |The business student's guide to study 2017 |Morgan, Peter SAGE Publications Ltd | 0082068 |HF5386/M67
and employability

20 |International human resource management | 2016 |Dickmann, Michael./BiRoutledge 0082069 |HF5549.5.E45/15
: contemporary human resources 1Ssues in
Europe

21 |Energy markets in emerging economies :| 2016 |Wang, Henry K. H. Routledge, Taylor & Fraj 0082070 |HD9502.D442/W36
strategies for growth

22 |Regional and multilateral trade in 2015 |Ahmed, Shahid./AshraiRoutledge 0082071 |HF1413/158
developing countries

23 |The coaching manager : developing top 2017 |Hunt, James M./Weintra| SAGE 0082072 |HF5385/H86
talent in business

24 |International innovation networks and 2017 |Pyka, Andreas,/Kustep¢Routledge, Taylor & Fra| 0082073 |HC495.155/157
knowledge migration : the German-
Turkish nexus

25 |Services in global value chains : 2016 |Low, Patrick,/Pasadilla, |World Scientific Publish| 0082705 |HD9720.5/S47
manufacturing related services

26 |The political economy of trade policy : 2016 | Mitra, Devashish World Scientific 0082706 |HF1411/M58
theory, evidence and applications

27 |Corporate governance : principles, 2016 |Klein, Edmund Nova Science Publishers| 0082707 |HD2741/C68

practices and challenges

16/37



10642 B e HE R 2R 2=

Global sourcing of services : strategies, 2017 |Palvia, Shailendra,/PalNWorld Scientific Publish| 0082708 |HD2365/G56
1ssues and challenges

29 |International economics : global markets| 2017 |Thompson, Henry. World Scientific Pub. | 0082709 |HF1379/T46
and competition

30 |Business and entrepreneurship in Saudi 2016 |Burton, Edward Wiley 0082710 ' HG5713.A3/B87
Arabia : opportunities for partnering and
mvesting in emerging businesses

31 |Democracy and trade policy in 2016 |Mukherjee, Bumba The University of Chicag 0082911 |HF2580.9/M85
developing countries

32 |Sweet talk : paternalism and collective 2017 |Singh, J. P. Stanford University Pres: 0082912 |HF1413/S56
action 1n North-South trade relations

33 |Emerging market multinationals : 2016 |Cuervo-Cazurra, AlvarojCambridge University Prf 0083100 ' HD62.4/C83
managing operational challenges for
sustained international growth

34 |The politics and economics of power 2016 |Bowles, Samuel/FranziRoutledge 0083101 |JA77/P67
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International business 2016 |Hill, Charles W. L.,/ We¢McGraw-Hill Education | 0079820 |HD62.4/H55

2 | The economics of money, banking and 2016 |Mishkin, Frederic S. | Pearson 0079821 HG173/M632
financial markets

3 |Understanding digital marketing : 2014 |Ryan, Damian Kogan Page 0079936 |HF5415.1265/R93
marketing strategies for engaging the

4 |How cool brands stay hot : branding to 2016 |Bergh, Joeri van den,/BKogan Page 0079937 |HF5415.332.Y66/
generation Y and Z

5 |Pricing and the sales force 2016 |Hinterhuber, Andreas,/L|Routledge, Taylor & Fra| 0079938 |HF5416.5/P75

6 |Value creation and the Internet of things : | 2015 Manu, Alexander Gower 0079939 'HC79.T4/M36
how the behavior economy will shape the
4th industrial revolution

7 | The international business environment :| 2016 | Davies, Warnock CRC Press, Taylor & Frg 0079940 |HF1359/D38
a handbook for managers and executives

8 |Global enterprise management : new 2015 |Camillo, Angelo Palgrave Macmillan 0079941 |HD62.4/G56/v.1/
perspectives on challenges and future
developments

9 |Global enterprise management : new 2015 |Camillo, Angelo Palgrave Macmillan 0079942 |HD62.4/G56/v.2/
perspectives on challenges and future
developments

10 |Foundations of business 2017 |Pride, William M./Hug|South-Western Cengage | 0079943 |HD31/P75

11 |Marketing strategy for the creative and 2016 |Kolb, Bonita M. Routledge 0079990 |NX634/K653
cultural industries

12 |Communication skills for business 2015 |Cenere, Phillip./Gill, RiCambridge University Py 0079991 |HD30.3/C47
professionals
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